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stresscd that Mr Linen had asked to be Fortas his place on the Supreme Court.
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system which aims to use computers for
. teaching children. Few of these ventures
, arc as yet in the black. Still another .
. attempt at diversitication is taking Time
* Inc back to the journalistic womb. This:
past May the company acquired a chain |
of 22 weekly papers and a commercial
. printing plant in the suburbs north of
Chicago, giving Time Inc the catry into
- the newspaper- ficld which had been
" frustrated a yecar earlier 'when it failed to
. buy the Newark, N.J., Evening News. .
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